
There is a Michelin restaurant, an independent art gallery, several indie bars, 
an up market designer bar, and an organic eating place, all of them within a 
few metres across the bloody butchers’ halls that are still in use. What makes 
this area cool is exactly that- the creative mix. Meet Kødbyen:(which literally 
translates “the Meatpacking city”),its places, its people and its alarmingly 
uncertain future.

It began in 2005 when Copenhagen city council decided to 
revive the area with the vision of making it a vibrant creative 
spot, modelled after New York’s infamous meatpacking 
district which was buzzing with creative energy, drawing 
talents and visitors from all over the world. Smaller creative 
enterprises were allowed a lower rent in Kødbyen in order 
to afford it. Many applied but only the coolest made it.
Karrierebar, a hip bar with impressive interior design 
and a variety of live concerts, talks and film screenings as 
well as the regular dj nights, was one of the first to open 
in 2008. Soon after, the creative agencies followed.Then 
came the art galleries, the bars and the restaurants. The 
rest is history. 
Today Kødbyen is bursting with new art openings, countless 
music festivals and fashion week parties. Electronic 
festival STRØM held some of its events here and needless 
to say it was great fun- the spacious and dark feel the old 
warehouses provide is unbeatable.“You are aware that 
this is an up and coming place- it’s a good place to be”, 
says Andreas Nielsen, Publishing & Exploitation assistant 
at indie record label Crunchy Frog which moved here 1 ½ 
year ago because of the cheap rent. They now share a 
large warehouse space with other arty companies, among 
others a production company and another record label. 
“Being situated in Kødbyen gives us credibility; and a lot in 
indie rock is about credibility”. Personally he started going 
here because “music was better, beer cheaper and the 
girls prettier”.
Sine Vadstrup Brooker who works at independent art 
gallery V1 describes the atmosphere as a “mixture 
between the raw and ugly & the fragile and esthetic”. 
“When I am on my way to work, I cycle between giant 

trucks and butchers in blue striped uniforms and end up 
at V1, among beautiful art while forty artists are working at 
high pressure above us in their ateliers”. 
V1 offers a larger, more international focus and often deals 
with political themes. Their latest exhibition by Danish 
artist Huskmitnavn (Remember my name) which focused 
on the consequences of the global financial downturn 
encouraged visitors to “sit down and enjoy the art together 
while awaiting the upturn”. That raw feeling she mentions is 
everywhere: in the bleached ceramic walls of the butchers’ 
halls, the way people dress and the electro coming out of 
the speakers. As Andreas puts it “If you are underground, 
you like it, hipsters like it. They consume culture”. 
And it’s true, the people who come here mainly look like the 
typical Shoreditch hipster but with a Copenhagen twist of 
course, dressed in Acne and Henrik Vibskov. Occasionally 
there is the odd CEO and the lonely teenager, the former 
often spotted at the more up market Karriere but on the 
whole, hipsters is what you get.
Bakken, Kødbyen’s newest addition, which opened in 
May and is currently responsible for the longest queues, is 
a bit more laid back. “It has the special power of attracting 
artists, musicians, designers and students offering a 
relaxed vibe where you don’t need to look a certain way 
and where you feel at home”, says Søren Foglmann who 
runs some of the club nights here. “It has a freedom that 
you don’t get in other areas, there are no neighbors- you 
can make as much noise as you want”, adds Andreas 
Nielsen. One of Copenhagen’s most popular bars- Jolene     
relocated to Kødbyen from its previous Sorgenfrigade 
location where neighbor complaints forced it to close  
down, only to reopen in the much more suitable Kødbyen.
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Magdalena Johansson, 24, student
Why do you like coming here? “I love the variety it offers. Many good 
places in one spot. It’s a cool, different area, I like the rawness. And it is 
close to where I live.

 



The whole area exudes openness; the bars are close to each other 
(they are literally all situated around a small square) and the people are 
friendly. It is close to the centre, yet not in the centre (which is considered 
uncool). “It’s much more accessible than the NYC meatpacking area for 
example where you have to know where you are going. The concept 
was inspired by it but  you can see the actual execution is very much 
Scandinavian. Jolene’s owners specifically moved here from Iceland 
to open the bar, which they modelled after Reykjavik’s Sirkus bar, says 
Andreas Nielsen.” But it is not only the clubs and their übercool dj:s that 
draw the crowds. There is Bio Mio, Denmark’s largest organic restaurant 
with seasonal menus adapted to “the winds and the weather”. Next to 
it, you find Pate Pate, a wine and tapas bar that always seems to be 
packed. And a little but further up is Mesteren & Læarlingen (The master 
and the apprentice), a jazzy bar and the oldest butchers’ hall of the area. 
But as often is the case, creativity does not necessarily translate into 
great wealth. Its owner, Copenhagen council, is currently in talks of a 
potential sale because of the high costs of keeping the area alive.“If 
Kødbyen is sold, the future of the creative businesses and clubs will be 
in the hands of the buyer. One scenario in case of a sale, is that some 
of the other creative zones/areas will attract the creative businesses eg. 
the old Carlsberg brewery. Another scenario if it is sold, could be that a 
private developer wishes to maintain Kødbyen as a creative area”, says 
Michael Andersen, policymaker at Copenhagen City Council. Their main 
idea is to only look for a buyer that can preserve Kødbyen’s uniqueness. 
However if they can’t find anyone suitable then the proposal is to make 
it more accessible to the general public, i.e. make it more commercial, 
by building a library or integrating supermarket chains. But wouldn’t 
a supermarket make it, well, less cool? “No, says Andreas Nielsen.
Right now Kødbyen is filled with bulk food stores and bars, building a 
supermarket would change little. And it’s not exactly a place I go to shop, 
anyway. It’s still a secluded area and the shops are closed at night”. But 
if the whole project falls through and Kødbyen suddenly becomes too 
commercial, where will hipsters go? “People will seek elsewhere. Sønder 
boulervard, Istedgade, Nørrebro or wherever else fun is”, he says. There 
will always be areas that become hip, only later to turn sour. But then 
new areas evolve and this is how life circulates. The only people who 
will suffer are yet again the smaller creative enterprises. Let’s hope the 
new owner will appreciate their value over the timeless appeal of money. 
Let’s hope if it should get sold, the new owner will be a cool hipster.

“I come here because the beer 
is cheaper, the music is better 
and the girls are prettier”. 
Andreas Nielsen, record label 

assistant



Kødbyen 

Bakken: Flæsketorvet 19-21 www.bakkenkbh.dk 

Bio Mio: Halmtorvet 19 www.biomio.dk 

Fiskebaren (awarded with Bib-Gourmand from Michelin)Flæske-
torvet 100 www.fiskebaren.dk 

Jolene: Flæsketorvet 81-85 www.myspace.com/jolenebar 

Karriere bar: Flæsketorvet 57 www.karrierebar.com 

Mesteren & Lærlingen:Flæsketorvet 86

Pate Pate: Slagterboderne 1  www.loveoffoodnwine.dk 

V1 Gallery: Flæsketorvet 69-71 www.v1gallery.com 

Marc Ryning, 25, marketing stu
dent (above)
Why do you come here? 
I love it because of 
the nice mix of people, 
fashion and music. Every 
night is different.

Rune Mortensen, 26, working at 
a record label (right)
What music would you recom-
mend right now?
Mount Kimbie, DJ Shadow, 
Shit Robot, Chromatics, 
Deerhunter, Flying Lotus, 
The Replacements, Sleigh 
Bells, Stereolab etc.


